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strategy for attracting home buyers to our

listings. By distributing your listing : M \%5? hotpads.com
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array of premier consumer Web sites, we lrﬁ Rea ItyTrac. Foreclosure.com

make sure that we maximize every opportunity
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HomeOnTheTube

to attract qualified buyers to the table.
Harmon Homes

Homes By Lender HomeTourConnect
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HomeWinks IAS Properties
89% of home buyers use LearnMoreNow.com LiquidusMedia
the Internet to search National Relocation Property Pursuit
Q for a new home. Property Shark RealEstateCentral
(NAR 2010 Profile of Home Buyers & Sallers) Real Quest Express Realty Store

Relocation.com TweetLister

USHUD.com Trulia

Real estate agents and
the Internet continue to
be the most important
resources in the home
search process.
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Oodle AOL Real Estate
Vast CLRSearch
LakeHomesUSA MyREALTY.com

PropBot Enormo
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home they actually purchased
online.
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505-891-0900.



